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The project was about teenagers' dress in Hsimenting, Taipei, Taiwan. The
purpose was to find the motivations and reasons behind teenagers' dress. To
teenagers, dress is something meaningful and important. It represents much more
than just clothing to them. One obvious fact is .that teenagers in Hsimenting dress
more fashionably or bizarrely than in other places in Taipei, Taiwan. This is the
reason that the researcher chose Hsimenting as a place for selecting and observing
subjects. This thesis has revealed that both inner (the self-worth) and outer
components (the evaluation phenomena) influenced teenagers' decisions to dress up.
Hence, clothing is a form of nonverbal communication, and in this capacity it
influences the communication and interactions among teenagers. For instance, the
subjects disliked having any contact to the "Tai Ker" style. However, if the one who
dressed as a "Tai Ker" was a friend or classmate, the discrimination towards the "Tai
Ker" style somehow disappeared or at least diminished.
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1

CHAPTER I
Introduction
This research analyzed how Taiwanese teenagers dressed in Hsimenting,
Taipei, Taiwan. The purpose of the research was to find the motivations and reasons
behind teenagers' choice of dress; further, to understand why teenagers dressed the
way they did at Hsimenting. In order to give readers an idea of what Hsimenting is,
the researcher compared Hsimenting to some similar places in the United States.
Hsimenting is not a shopping mall; rather, it is an area in the downtown part of Taipei
city, somewhat similar to Times Square in New York, where there are many different
kinds of shops, restaurants, and other attractions. Hsimenting, however, has a
particular attraction for teenagers because there are many entertainment stores geared
especially to the teenagers' tastes.

If you were not a teenager, you probably would never be aware of people's
dress in Hsimenting. The researcher started going to Hsimenting when she was in the
freshman year of high school. She went to Hsimenting with her classmates to shop
for school shoes, and once to watch a movie. The images of those memories are still
clear, including the memory of her red and gray uniform. All those years, she was
never aware of paying attention to how other teenagers dressed in Hsimenting, until
she started to do this research. Then, gradually, the more she got involved with the
subjects and observed the environment, she became very aware of the styles of
teenagers in Hsimenting.
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There were three reasons to conduct this study. The researcher came from a
family in which most of the immediate members and relatives work in the fashion
industry. Also, the family lived apart in the past; however, their mutual interest in the
clothing industry brought the family back together again. Clothing in the family was
not just a business, but also their whole life. Second, the researcher personally had a
great deal of interest in fashion, having worked in the fashion industry for over six
years, and wanted to continue to work in a clothing-related job in the future. Third,
clothing was a form of nonverbal communication. This could be seen from different
angles; some that the researcher was familiar with, and some that represented a new
experience for the researcher. In consideration of these three reasons, the researcher
would like to apply her personal background and experience as well as her education
in the communication field to this study.
In this research, the target group was teenagers. Did clothes cause interaction
differences among teenagers? Hence, did clothes facilitate or interfere with
communication among teenagers? The researcher particularly selected as subjects the
teenagers who dressed more fashionably, sometimes even bizarrely. Interviews were
conducted with the purpose of understanding the communication and interaction
aspects. of those teenagers' lives, and in order to examine the function of the targeted
symbols, namely their clothes.
Clothing is important because humans have the desire to decorate their bodies
and to express themselves more individually. It is a form of personal creation which
one undertakes everyday. To the researcher, it was obvious that teenagers in
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Hsimenting dressed more fashionably or even bizarrely than in other places in Taipei,
Taiwan. This was the reason for choosing Hsimenting as the site for the research
location. For teenagers, dress might not be just a piece of clothing that covers their
body; to them it could be something much more meaningful and important. For
teenagers especially, dress might be one of the elements that could facilitate or block
communication. Hence, teenagers' dress provided the researcher clues or evidence,
which could lead the researcher to find the meaning expressed by the clothes that
were worn.
Justification
This research.increased knowledge of teenagers' motivations and attitudes as
related to their appearance. One could have a better understanding about why
teenagers like to dress the way they do. The more one understands a teenager's
dressing performance, the shorter the gap of the communication between one and the
teenager. On the other hand, this research provided the information about the impact
of peer pressure, and the family construction of teenagers to someone who might have
an interest in it.
Taiwanese teenagers were pursuing "fashion," mostly from Tokyo, Japan.
The current trend is a style that is called Ura-Harajuku 1. Since resources for new

1

Aoki (2001) indicated, "Following years of slavishly copying Western styles, Japanese youngsters
have conjured up an original style all their own called Ura-Harajuku" (p. 18). The style, Ura-Harajuku,
is located behind Harajuku, Tokyo. Rozell (1999) said, "If you want to catch the latest trends in Japan;
the place to go is the Harajuku neighborhood of Tokyo, the epicenter of Japanese youth fashion.
Teens flock to Harajuku on Sundays, wearing dramatic makeup and outfits they have designed
themselves--usually modeled after the often-outlandish getups worn by their favorite music bands. The
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fashion ideas were readily available in the form of magazines, the Internet, television
programs, and street fashion as well, Taiwanese teenagers had abundant fashion
information available. Most of the fashion trend magazines, which were popular and
accepted by Taiwanese teenagers, were Japanese magazines. These magazines
offered teenagers a variety of fashion information directly from Japan. However, the
fashion trends in Taiwan or in Japan were not the fashions of Paris, New York, or
Italy, but instead were what might be called the street fashion trends.
People who are interested in intercultural study might find this research
useful, because the research offers a chance for people in the United States and other
places to better understand what teenagers in Hsimenting, Taipei, Taiwan, were like
in terms of the differences or similarities between teenagers here and elsewhere. In
Asia particularly, teenagers were influenced by Japan. Therefore, the study might
also be used to compare thes~ particular Taiwanese youths to the teenagers in other
Asian countries such as Japan, Singapore, Hong Kong, and China.
This study might be helpful also for people who are interested in teenagers'
behavior generally. Teenagers' behavior might also be related to the study of
psychology, especially in the areas of teenage behavior or attitudes as related to or
evidenced by their dress styles. This study might be interesting not only to the
researcher, but in addition, to those people who study within the communication field,

streets are packed with fashion photographers, and the resulting trends often spread to the rest of the
country and beyond" (p. 16).
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since one focus of the study was on the nonverbal communication represented by
teenagers' dress.
Review of the Literature

Symbolic interactionism is a theoretical school focusing on human group life
and conduct. Symbolic interactionism stresses that the interaction among human
beings is dependent upon its symbolic nature. As Llttlejohn (1977) stated, "symbolic
interactionism provides an excellent perspective in which to frame the study of
communication" (p. 91). Mead (1934) indicated that, "we refer to the meaning of a
thing when we make use of the symbol. Symbols stand for the meanings of those
things or objects which have meanings" (p. 122). In other words, symbols have
meanings, and by using symbols, the meanings are generated when one is interacting
with another. Interaction or communication is meaningful because people know the
meaning of the symbols. Thus, as Blumer explained (1969), "symbolic
interactionism sees meanings as social products, as creations that are formed in and
through the defining activities of people as they interact" (p. 5).
Blumer distinguished nonsymbolic interaction and symbolic interaction, the
concepts represented by Mead as gestures and symbols (Fisher, 1978). Blumer
(1969) stated, "human interaction is mediated by the use of symbols, by
interpretation, or by ascertaining the meaning of one another's actions" (p. 79). Here,
the symbols that Blumer described were called objects. For Blumer, "objects are of
three types- physical (things), social (people), and abstract (ideas)" (as cited in
Littlejohn, 1999, p. 159). Human beings were considered as objects, too. "Human
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beings are seen as living in a world of meaningful objects" (Blumer, 1969, p. 69).
Therefore, from this point of view, this researcher believes that the nature of dressing
can be illustrated explicitly as a process whereby one employs the symbols (the
clothes) and decorates (dresses) themselves to become another significant symbol,
which contains meanings.
When one knows the meanings of the symbols, the interaction then is
meaningful to others. While interacting with others, experiences are collected. With
experience, one can foresee or interpret his or her interaction with others. Mead
(1934) described, "in giving a behavioristic statement of consciousness we have to
look for some sort of experience in which the physical organism can become an
object to itself' (p. 137). Fisher (1978) said, "because of the internal social process of
self-indication, the interactional perspective allows the individual to see himself as
others see him" (p. 170-171). The self had to go outside of the self, and see himself/
herself as an object, interpret him/her self just as others saw him/her (Fisher, 1978).
This self-interpretive process is involved with the experience of interpreting others.
The self can self-interpret because the self sees others, and does the same thing with
them as well. Thus, teenagers in Hsimenting observed other peoples' dress. They
saw the dress of others on the street, and they interpreted this. They made a personal
evaluation of what was good or bad. This process helped them to self-interpret their
own dress. As a result of this process, they attempted to keep up with fashion in
order not to fall into what they saw as bad dressing, as related to their observations of
others' dressing.
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Interestingly, if a person is highly aware of their own appearance, he or she
has a higher awareness of their "self' in any context. Teenagers in particular are a
group of people who care about their own appearance. They are also more aware of
their surrounding environment (other) as a result of focusing on their own
appearance. Relatively minor aspects of peoples' appearance, such as a small detail
of dress, speaking attitude, or body movement, are not missed. They also pay close
attention to the responses from their environment (other). For instance, they might
particularly notice other peoples' eye contact, which might convey an evaluation or
attitude toward to them. All of these issues are central to the awareness of their own
self. Although there is no conversation or dfalogue when this process begins, this
self-awareness of the environment does cause them to communicate nonverbally
without any direct interaction.
Goffman (1973), however, did not consider communication and interaction as
synonyms. Therefore, one question remained here: does the result remain the same
when this nonverbal communication is coupled with the interaction as it is without
the interaction? One sees the symbols, which have meanings, and interprets
something in one's mind without interaction with symbols. However, the
interpretation might be interrupted and different if one sees the symbols, which have
the meanings, and interacts with the symbols. Here, the results might be different
from the process with interaction or without interaction. For instance, teenagers see
others' dress, and the interpretation is in their mind. The interpretation might be
different if the others were strangers or someone they know like friends or classmates.
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Another important discipline of symbolic interactionism, which needs to be
brought up for this research, is role-taking. The purpose of mentioning role-taking is
to examine the roles that the teenagers in this study were taking. In addition, the
attitudes, the behaviors, and the interactions of the teenagers in their roles were
examined. ''Through a process of taking the different roles that all the others furnish,
he comes to get the attitudes of the members of the community" (Mead, 1934, p.
162). It is in the nature of the social process that one sees oneself through the roles
that others present. Likewise, one presents oneself to the others as a role. Through
this process, the roles of others are the mirror to the self, the self-addressing is formed
by the addressing of the others. ''The individual has then taken the social act into
himself. Mind remains social; even in the inner forum so development goes on by
one's assuming the roles of others and controlling one's behavior in terms of such
role-taking" (Morris, 1934, as cited in the introduction of the Mind, Self, and Society
by Mead, p. xxii). One sees the role-taking of others, and one's mind tells oneself
how to behave in their own role-taking. One's self has such knowledge because they
take it or learn it from the role-taking that others act or represent. This is also how
society functions. In other words, these processes help one to build up selfidentification, since one can be aware of one's own role in terms of others' roles.
Once the self-identification has been fashioned, one can then distinguish between
oneself and others in a society.
Clothes are symbols, which are very special because they are so close to the
people. Hom (1975) referred to clothes as the second skin. Davis (1992) deemed
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person in the societies in which people wear the clothes. Wearing clothes becomes a
more complex behavior because the intention of wearing the clothes is not simply
putting on a piece of cloth for covering the human' s body. McVeigh (2000)
proclaimed, "Attention to the body is necessary because socialization is very much a
bodily process, especially since our corporeality, sense and acts of consumption relate
to material culture" (p. 13).
Leeds-Hurwitz (1993) said, "The clothes I wear are displayed every time I
step into public view" (p. 113). The dressed body is an instrument, which one
employs and displays in front of others. Under this scenario, the value of conducting
this research was enhanced, because clothes as symbols are not a simple symbol, but
a complex one, which not only embeds the wearer's intention or the purpose behind
the arrangement of the clothes, but also the wearer's social background, which also
needs to be taken into account. The dress one wears is not only visible to oneself, but
to all. Viewed from this perspective, one can utilize or manipulate clothes as a means
to pursue some purpose. As such, teenagers use clothes as symbols for purposes of
their own. Horn (1975) noted, "As soon as one's physical needs are provided for, any
further creation or accumulation of items can only serve to gain greater prestige for
the owner" (p. 15).
Clothing symbols are complex; however, they are not like words, which have
denotative and connotative meanings connected to them. Therefore, clothes are not
inherently accurate in their meaning. Due to this feature, Davis emphasized the
importance of the context of the clothes, "I would add some other distinguishing
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features of the clothing-fashion code. First, it is heavily context-dependent; second,
there is a lot of variability in how its constituent symbols are understood and
appreciated by different social strata and taste groupings" (1985, p. 17). For instance,
wearing red at a wedding occasion signifies good luck in the Chinese culture. So,
Chinese people would understand the idea of red clothes at a wedding better than
people from other cultures.
Apparently, it is impossible to analyze or study clothing by looking solely at
the clothing and the wearer. One cannot separate the wearers from their context and
ignore their background, which Davis has called different strata and taste groupings.
Therefore, for the purposes of this study, dress had to be analyzed within the context
of the social background, and its environment as well. The background of Taiwan,
the subject teenagers, and Hsimenting all needed to be included in order to make a
valid study of the teenagers' clothing. Also, the "taste groupings" were limited to the
teenagers who liked street styles in Hsimenting, which also brought up the idea of the
co-culture dress styles. Cannon concurred with Davis's idea and noted, "Social
change can clearly affect an individual's psychological desire to present an enhanced
self-image" (1998, p. 26). This explicitly explained Taiwanese teenagers' dressing
performance. Teenagers were aware of clothing as a symbolic performance, and
adorned themselves in ways closely related to Taiwan's social change, especially to
the dramatic changes of the economy. Hence, studying clothing was involved with
the sender's and receiver's internal and external influence factors. As Davis (1992)
stated,
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The clothing-fashion code is highly context-dependent. That is, what some
combination of clothes or a certain style emphasis "means" will vary
tremendously, depending upon the identity of the wearer, the occasion, the
place, the company, and even something as vague and transient as the
wearer's and the viewers' moods. (p. 8)
Barnard (1996) suggested that, ''The uses and functions of garments are social
and cultural and therefore neither neutral nor innocent" (p. 38). One makes
distinctions between groups or individuals because of clothing differences.
Therefore, one interacts differently according to clothes symbols. This corresponds
to the nature of symbolic interactionism whereby one interacts with others
symbolically. The clothes one chooses to wear are often individual and different
from others. The clothes include meanings connected to the fact that one wears them,
and that one assigns ineanings to them. Hence, the meanings vary if the clothing
symbols are changed. Because of meanings change, the interactions are different.
Likewise, teenagers might interact with others differently because of differences in
the clothing symbols. Teenagers might have different perspectives of the different
styles of clothes in terms of different clothes symbols.

In Barnard's book, Fashion as Communication, he used Douglas's concept of
goods as the fences or bridges to refer to clothes or fashions that clearly elucidated
the characteristics of clothes or fashions. The fences maintained the differences
between one and another. _For instance, there might be a big difference between one
wearing a business suit and another one wearing a gothic style. The identity as
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represented by clothes might be totally different from one to the other. ill contrast,
the bridges melted the differences and moved towards one union. They filled up the
gap and moved toward a shared identity. For example, in order to preach the gospel
to certain non-mainstream groups, some religious people will dress as a punk in order
to be accepted by the group. There were also some gangs where all the members
wear the same brand of clothes. The clothes become the symbol by which they
identify each other. The clothes symbolize their shared identity. Paradoxically, as
Mead emphasized, ''The symbol is distinguishable from the meaning it refers to.
Meanings are in nature, but symbols are the heritage of man" (1934, p. 78). ill other
words, as referred to here, the meanings of fences and bridges were not in the nature
of the clothes, but rather the meanings which people assigned to the clothes.
Therefore, studying clothing is interesting because it is all about human beings, and
the resulting meanings are manipulated by people. Studying meanings through
clothing can be similar to an archeologist digging out all the dirt and seeing the real
things buried underneath.
The study of clothing cannot be totally objective because the study is
concerned with the sense of beauty (aesthetics). There is no set standard of what is
beautiful. The sense of beauty varies from generation to generation, culture to
culture, country to country, and co-culture to co-culture. One person might think one
thing is pretty, while another might think it was not. For instance, old people might
not consider the subjects' style or dress to be fashionable or beautiful. ill fact, they
might consider the dress style of teenagers of the co-culture to be terrible. Cannon
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said, "If the act of setting oneself apart threatened the identity of everyone that
conformed, the result would generally be a negative impression for the oneconformist" (1998, p. 25). From this point of view, people of another dress style coculture might not consider the styles of Taiwanese teenagers in Hsimenting to be
fashionable or beautiful.
Clothes are considered a form of nonverbal communication. Knapp & Hall
(1992) indicate that clothing conveys a message to the viewer. It also might
encourage or discourage certain patterns of communication. This is especially true
during the teenage years, since this is an age of searching for identity among peers
and family. In the words of Rouse (1989), "This identity is not just 'given,' it
requires social recognition, it has to be confirmed and supported by the response of
others" (p. 58). Not surprisingly, teenagers use fashion mostly to gain recognition
from peers. Philip Elias illustrated the phenomenon in this way, "Dressing is one of
the top marketing tools an individual can use" (as cited in the Strohl, 1996, p. 14).
Teenagers try to do things that result in their gaining an identity, and further build up
their own confidence and sense of self. Therefore, clothes are one of the main tools
used in this self-identification process. Dressing performance is definitely an action
of considerable importance to teenagers. The purpose of creating an ideal image of
their "self' to viewers is obvious. This purpose might be to distinguish themselves
from a group or to be included in a group.
Back argued, "Style is the form of communication, but it can be analyzed like
communication itself" (1985, p. 7). There were many scholars who have studied
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clothes using communication theories. For example, Kaiser (1985) noted that,
"Communication is an ongoing process that guides and shapes our interactions with
others; personal appearance is one medium for such communication" (p. 22). A
primary focus of this study was to ascertain whether in fact clothes do function as a
nonverbal form of communication, and thus form a better understanding of teenagers'
thoughts, beliefs, and behaviors through the study of their appearance.
Kaiser (1985) studied clothes based upon a symbolic interaction framework.
She employed Mead and Blumer's Symbolic Interactional perspective to explain
clothes as a symbol; furthermore, clothes were viewed as one of the symbols that
were recognized by the public. She stated, "Clothing symbols, which are widely
adopted and which tend to hold shared meanings (for example, symbols of status or
culture values), play a role in the interactions among individuals in society" (p. 15).
Clothes are obviously an aspect of performance in youth culture. Observing
teenagers offers us a chance to observe their thought or behavior patterns through the
study of their clothes, style, and fashion because clothes represent one's self-image
and self-concept. Holbrook and Dixon declared, "Fashion involves overt
consumption behavior that makes one's tastes or values accessible to the awareness of
others" (l985, p. 110).
Lurie (1981) introduced clothes into the language structure. She interpreted
clothes as a language with its own words, grammar, vocabulary, archaic words,
dialects, foreign words, slang, and vulgar words, just as in the language itself. It
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successfully emphasized the idea that clothes speak for and represent the wearers to
the viewers. She proclaimed,

If clothing is a language, it must have a vocabulary and a grammar like other
languages. Of course, as with human speech, there is not a single language of
dress, but many: some (like Dutch and German) closely related and others
(like Basque) almost unique. And within every language of clothes there are
many different dialects and accents, some almost unintelligible to members of
the mainstream culture. Moreover, as with speech, each individual has his
own stock of words and employs personal variations of tone and meaning. (p.

4)
As culture is divided into the dominant culture and co-culture, so are the styles
of clothes. The subjects' dressing style in Hsimenting was different from the
dominant culture's styles. It was a co-culture style. As Entwistle (2000) argued,
"They share some of the same material conditions as their 'parent culture' or class
culture but express their own particular concerns through a distinctive use of style.
Because of their distinctiveness, they have attracted a Jot of attention" (p. 135). One
famous study of the subculture meaning of style was Hebdige's study (1979). He
studied the styles of hipsters, beats, teddy boys, mods, punks, and other subculture
styles. Hebdige also agreed with the premise of style as intentional communication.
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He applied Eco's semiotics2 theory considering clothes as a sign. Hebdige explained
that, "Style in subculture is, then, pregnant with significance. Its transformations go
'against nature', interrupting the process of 'normalization" (p. 18). Subculture style
has its own perspectives of appearance. It carries its own meaning of style. That is
why studying youth culture and its subculture meaning of style cannot be separated.
Altinok and Or-Oc-0 studied street style in relation to consumerism. They
suggested that, "Perhaps the most obvious group which is interested in this concept of
'be-in-the-world' is youth (i.e. the 17-30 age-group), which searches for their
identity, and thereby create subcultures and distinctive styles which distinguish them
from other social groups" (p. 1). The subjects of this study were adolescents, a group
of people searching for their self-identity. As such, clothes to adolescents became a
tool to assert their existence and rebel against conformity.
As a result of his participation in an activity of "Occupying Hsimenting
establishes a teenager's city space", Lin (1997) stated, "Reflecting the concept of self
through dressing, or dancing associates with the environment of one's body" (p. 213).
The author and two groups of high school students were searching for and
discovering the meaning of the area of Hsimenting on several weekends. Lin also
interacted with and observed groups of dancing teenagers, and in the process of
interacting with and observing these teenagers, he was reminded of and reflected
upon his own teenage years. Interestingly, the first influence of the teenagers on the
2

fu A Theory of Semiotics (1975), Eco states, "something actually presented to the perception
of the addressee stands for something else, there is signification (1976, p. 11). Clothes as a
sign convey meaning. This process is called signification.
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researcher was in his dress. "Clothing shops became meaningful to me, I started to
consume like a teenager, and I started to wear earrings like a teenager does" (p. 210).
Obviously, the author himself was the product of Taiwan's education system, in
which he needed to study from 6:00 A.M. to 9:00 P.M. Thus, the weekend is the only
time when teenagers can feel free in the streets in Hsimenting. Lin's interpretation
was that the street was a stage where many teenagers express their life by dancing. It
was a separate venue from the family and school, especially for those children who
were expelled.by the school system, or in other words, for those teenagers whose
school performance was not so good.

In the symbolic interactionist perspective, wearing uniforms was a collective
behavior (Shibutani, 1970), which regulated conformity. The policy of wearing
uniforms is different in Taiwan and the United States. Almost ninety-nine percent of
the high schools in Taiwan ask students to wear uniforms in school. However, in the
United States, most of the public high schools do not ask students to wear uniforms to
school. Private high schools in the United States are more likely to have students
wear uniforms or follow a specific dress code. The rule of wearing uniforms to
school in Taiwan might result in a desire to rebel against conformity. Crockett and
Wallendorf (1998) studied the relationship between dress codes in the schools to
youth crime and gang violence. They found that contemporary youth violence was
associated with particular clothing styles. The clothing styles were symbolized and
recognized as signs of gang membership. In areas where this was a prevalent
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problem, dress codes have been manifestly implemented to reduce interfactional or
gang violence, and reduce intraclass theft by reducing competition for status symbols.
Hodara (2002) interviewed white teenage girls from age thirteen to seventeen,
upper-middle-class daughters of the Westchester County suburbs of New York City.
The author wanted to know the subjects' reflections about adorning themselves, and
the thinking behind their selections. As the author described, "each girl has her own
'look'." The subjects dressed up and had their own style as well, which was very
similar to the target subjects in Hsimenting, who also were a group of people who
dressed up. The conclusions Hodara reached from her interviews was that the
behaviors of those teenage girls in adorning themselves was important to them
because it was an area of their lives in which their decisions mattered to them. The
teenage girls were proud, confident, and pleased with their work.
The adolescent market has become important in Asia. Leong (2000)
conducted a quantitative study investigating 153 full-time Chinese students at two
Singaporean schools by examining the effects of modernity on the purchase
intentions of Singaporean adolescents. The results of the research indicated that there
was a positive impact on the purchase intentions for party clothes among Singaporean
Chinese teens. Singaporean teens spent most of their money on clothes; particularly,
high-price party clothes because they might be recognized and appreciated for what
they owned and used.
Symbolic interactionism is fundamental to this research, which is also related
to interview questions. In Chapter two, the methodology of this research will be
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explained explicitly including a discussion of the five major themes or variables
designed for this research. In addition, an introduction of Hsimenting, including a
brief historical background, will be presented since Hsimenting is a very
extraordinary place in Taipei, Taiwan. Also, Taiwan's economy, background, and
Taiwanese teenagers' life style will be mentioned. The result of this research will be
presented in Chapter three. The discussion will be in Chapter four.

21

CHAPTER II
Methodology

A face-to-face interview was conducted with each subject in addition to
observation. An in-depth qualitative methodology was designed for this research
based upon semi-constructed interviews. The reason for using semi-constructed
interviews was "the subjects' viewpoints are more likely to be expressed in a
relatively openly designed interview situation than in a standardized interview or a
questionnaire" (Flick, 1998, p. 76). Therefore, the researcher asked additional
questions, depending on the answers from the subjects, by which the researcher
determined which of the additional questions might relate to the research questions.
Five major areas of variables or themes were targeted as a priori (Flick, 1998,
p. 41) to determine why teenagers dressed up in Hsimenting, Taipei, Taiwan. They
were the themes of uniforms, study and school performance, dressing performance,
peer pressure, and consuming. The researcher expected that, according to the
background of the teenagers in Taiwan, these five themes might relate to the
motivations and the purposes that caused teenagers to dress up in Hsimenting. These
five themes will be explained in this chapter. The designed interview questions are
attached as an appendix to this thesis.
The process of conducting the interviews was more like chatting with the
subjects rather than being a serious interviewer. The purpose of using this technique
was that the subjects were teenagers who often disliked a formal interview, but
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preferred a friend-like interview in which the subjects would trust the researcher
more, and would become willing to share and talk more about the reasons they
dressed up in Hsimenting. The subjects would feel like they were chatting with a
friend or sharing their interests with someone who seemed to have the same interests,
rather than a serious researcher3 •
A tape recorder was used while interviewing, helping the researcher in
decoding the content of the interview. Also, the researcher took the subject's
photograph if the subject was willing to have it taken. Tape recordings and
photographs were collected and used for analyzing the subjects. All the data
collecting was completed in Hsimenting, Taipei, Taiwan from October 2002 to
November 2002.
The researcher went to Hsimenting and personally selected the subjects,
conducted the interviews, and took photographs of the subjects if they were willing.
The subjects were teenagers and youth in Hsimenting, Taipei, Taiwan. Ten were
3

Hsimenting is in the downtown of Taipei City, which is the capital of Taiwan. It is natural that
people do not trust strangers in a city, and so it was very difficult to ask teenagers in public settings at
Hsimenting for an interview, even though the researcher explained to the teenagers the researcher's
identity and the purpose of doing this research. This is because they do not know who you are, and
because there are too many people who might say one thing, but have some other bad purpose. There
are in fact various kinds of people or organizations in Hsimenting for their own purposes because they
know Hsimenting is a place where there are a large number of people. For instance, part-time students
may be selling some small products such as toys or stationery for some companies, model agencies are
looking for beautiful or handsome teenagers, magazines are looking for someone who can dress up for
photography shoots, researchers are doing their research, old men are looking for young females for
prostitution, saleswomen are searching for customers whose skin is bad in order to persuade them to
buy their products, and religious people are there telling others about their religion. Needless to say, it
is normal that one will be approached by strangers many times if one goes to Hsimenting. It is an
environment where all kinds of people are gathered, and one can have no idea of their purposes or
whether what they say is true or a lie. Therefore, it is natural that people do not trust strangers at
Hsimenting. That was why the first reaction of teenagers, when they were asked by the researcher to
participate, was to say no, rejecting the researcher.
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male teenagers, and 10 were female teenagers (N=20). They were current students,
shop helpers, cram school students, or teenagers who had just graduated from school.
The ages of the teenagers selected were from 15 to 22 years. The subjects were
chosen for their appearance, which for this research was particularly fashionable or
bizarre. The idea of a fashionable look came from local or foreign teen magazines,
and was used subjectively by the researcher to identify the chosen subjects. In
addition, while interacting with teenagers in Hsimenting, the researcher was taught
about street fashion by them, which also helped the researcher identify the subjects
who dressed fashionably or bizarrely.
Teenagers were identified at Hsimenting and approached by the researcher.
The subjects were given informed consent forms and parental consent forms if the
subjects were under age 18. The goals and the nature of the project were explained.

If the subject agreed to participate, they would be asked to complete the necessary
form(s), including their parents' consent. They would be asked to meet the researcher
in Hsimenting upon completion of the necessary forms for the photograph and
interview.
The first theme in the research study, uniforms (See Appendix A), had
conformity meanings, and was particularly included because approximately ninetynine percent of the high schools had regulations about wearing uniforms as a school
policy. Especially daytime high school students had very strict uniform regulations.
Therefore, the researcher expected that wearing uniforms might be one of the reasons
that teenagers dressed up when they went to Hsimenting. Teenagers might want to
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rebel against conformity and display their individuality by wearing their own clothes.
Hence, they would dress up much more whenever they had a chance to be in public,
and they did not need to wear uniforms. The questions asked were these. "Do you
have to wear uniforms in school?" "Do you like to wear uniforms in school, why?"
"If you could, would you wear your own clothes to school, do you like it, why?" "Do

you think wearing uniforms causes you to dress up on weekends?" (See Appendix B).
The second theme, study and school performance, was designed to find if
there was any relationship between dressing and school performance. Did the
teenagers, who dressed up in Hsimenting, have good or bad school performance? In
addition, did the target teenagers have to go to cram schools4 after regular classes?
The the following questions were asked. "Do you have to take the 8th class 5 after
other requirements?" "Do you go to any cram school after classes?" "Do you think
your school performance is related to your dressing performance?" (See Appendix B).
The third theme was dressing performance, which was designed to find the
target teenagers' actual dressing performance in Hsimenting. This theme included the
4

The educational system is very hard in Taiwan. Cram schools are well known by everyone. There
are all kinds of cram schools such as talent or academic cram schools. Talent cram schools teach
music (piano, flute, or other instruments), art (drawing, painting, and other art subjects), sports (TiKwan-Do, Karate, and baseball), and other extra curricular subjects. Academic cram schools are for
scholastic subjects like Chinese, English, mathematics, and chemistry. Children in Taiwan may have
had to go to cram schools since they were very little, particularly the cram schools preparing them for
the national university test. In order to get into a university, high school students have to take a very
competitive test. After finishing three years of high school education, some students choose to study a
whole year in cram schools to prepare for the university test in the coming year. Although the
education system was changed in 2000 (the second modification), university admission still focuses on
a student's academic and talent performances. In reality, the new policy did not reduce the pressure on
the students but increased it because students now not only need to focus on academic performance but
also on the talent aspects.
5
Generally, high school students have seven classes a day. Some schools ask students to stay in the
school for the 8th class to study.
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background or the history of the teenagers' fashion awareness. The researcher
expected that if the subjects started to be aware of their "self," they would be able to
evaluate "others" as well. When awareness has taken place, evaluation grows. If
evaluation exists, the self-reflection exists. These questions were asked to gain the
target teenagers' stated purpose for dressing up. "When did you first become aware
of fashion?" "What were the influencing reasons that you started to notice fashion
and dress up?" "Why do you dress up?" (See Appendix B).
Specifically, Hsimenting is a place where one is watched, and one watches
others as well. The behavior of this evaluation of others is vivid, even though it is
one's private activity or personal discussion. Therefore, many questions were created
targeting this perspective. "Do you pay attention to other people's dress in
Hsimenting, why?" "Are you aware that people evaluate you?" "How do you feel if
other people evaluate you in a positive or negative way?" Also, the effect of
communicaton was included in this question. "Do you communicate with people
with dressing styles different from you?" (See Appendix B).
One of the main uses of dress for teenagers was to express their individuality
through dressing. The body was the best tool for teenagers to use to express
themselves and make salient their unique differences, and this was done through
dressing (Chang, 2000) .. By using clothes as symbols, the expression of being
different and individual was displayed by the teenagers' dress. To examine this
aspect, the researcher asked the subjects what they would think or do if they
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encountered someone else on the street dressed identically or very similarly to
themselves.
The fourth theme was peer pressu~e. 'Teenagers assign meanings to clothes
symbols. They have their own way to interpret the meaning of clothes symbols.
Their interaction with others might vary depending on their interpretation of clothing
symbols. This interpretation is related to the individual's own social experiences.
Further, one's own social experiences are gained from interactions with others. The
interactions form the basis for the interpretations to the meanings of the symbols. In
short, clothes symbols might strongly influence the interaction between teenagers and
others. Going further from this perspective, they might also be associated with
identification. Teenagers might use dressing to search for their own identification or
to gain identification, affirmation, or comfirmation from peers. Questions were asked
concerning this area. "Do you have classmates or friends who go out without
dressing up?" "Would you take out your friends or classmates who do not dress up?"
"Would you dare go to Hsimenting without dressing up?" (See Appendix B).
The last theme was consuming. The questions on this theme were focused on
the target teenagers' consumer behavior as it related to clothes. What attitudes
affected their consumer behavior as related to clothes? What was the reaction if the
clothes were bought by their parents? Also, how did the parents felt about the
subjects' dressing performance? These questions were asked. "Do the clothes you
buy have to be brand names?" ''Do you like the clothes your parents buy for you?"
"Do your parents disagree with the way you dress?" (See Appendix B).
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The Introduction of Hsimenting
Hsimenting has been the kingdom of Taiwanese teenagers for many
generations. It is also a memory where everyone's time of youth dwells. Chien
(1998) noted that, "each Taipeiese was becoming an adult in Hsimenting" (1998, p.
17). No matter which generation one belongs to, his or her youthful memories more
or less are in Hsimenting, including the researcher herself. Chen (2000) stated, "No
matter during the colonial period, the 50s, the 60s after the war, or the 70s when
Taiwan's economy was growing rapidly, Hsimenting's street life is always the
entertaining business district for Taipeiese" (p. 7).
Yeh (1999) described Hsimenting in this way, "You don't know how
prosperous Taiwan is if you don't go to Taipei; and you don't know how prosperous
Taipei is if you don't go to Hsimenting." This illustrated explicitly the economic
significance of Hsimenting to Taipei, Taiwan. Hsimenting had up to 37 movie
theaters at one time in the 60s or 70s. There is a street called "Movie Street."
Although in the 90s Hsimenting declined somewhat, it is now the kingdom of
teenagers once again. If one wants to see the coolest new generation, go to
Hsimenting (The Taipei Pictorial, 1998, p. 1). Lin (1997) noted "each one with their
special adornment activity, the dressing of individuals and groups, and their facial
expressions makes up the so called atmosphere, the buzz, of Hsimenting" (p. 213).
Yeh (1997) noted that the term Hsimenting first appeared in April 1922 when
the Japanese governor abolished the old name of the roads and cities, and started to
use Japanese terms. Historically, the area was wilderness and graveyards before the
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Japanese came and started ruling Taiwan in 1895. The Japanese built this city as an
entertainment place6, and they also built dorms, particularly for the Japanese
themselves. In 1945, the Japanese failed in World War II, and Taiwan was given
back to the Republic of China. A large number of people came to Taiwan from
China. Many people from Shanghai, China, started to run businesses in Hsimenting ..
Hsimenting, then, became more prosperous than it was in the Japanese colonial
period. Interestingly, Hsimenting was once a colonial city of Japan, and although
now it no longer belongs to Japan, the Japanese culture seems to have never
disappeared. Chi (2001) indicated Hsimenting as a "Hari City" (City of Japan-Fever).
The main reason that Hsimenting was called a Hari City was that Hsimenting was
"taken over" by teenagers, and their own co-culture was much influenced by Japanese
culture. However, ''Hari" was not the only characteristic that existed in Hsimenting;
as Chi (2001) illustrated, some major characteristics ofHsimenting are its hybrid
nature, old people, homosexuality, and prostitution.

6

Hsimenting was a place for Japanese; therefore, it was full of Japanese culture. From the description
of Yeh ( 1997), it is easy to see how busy and prosperous Hsimenting was. "The area of Hsimenting
and the inner-town were the same. They were the Japanese area for the Japanese stores and houses.
Also, Hsimen Market was a clean and sanitary market. Therefore, in Hsimenting, the atmosphere was
different from being in Da-Dou-Chen and Wan Hwa (the local Taiwanese's cities). Especially as soon
as night came, the lights came on in the area of the Elliptical Park and Hsimen Market, which
contained all kinds of shops. Vendors started to run their businesses. It was extremely busy.
Particularly, in this area were the Japanese red light houses, geisha girl houses, theaters, and other
entertainment places. It was like heaven in the earth. People here wore Kimonos, suits, or geta
sandals. Mostly, they were Japanese. It wasjust'like a Japanese night market. Especially, the
Octagon Market was just like a department store. There were daily products available in the first floor,
while antiques and art works were sold on the second floor. Generally, people called this place the
Hsimen Phenomena" (p. 85).

29

According to Yeh (1999), geographically the general area ofHsimenting
expands east from Chunghwa road to west Kangting road, and south from the 2nd
section of Chengtu Road to the north of Hankow Street. No matter whether on
weekdays or weekends, after noontime, all the stores open their doors and start to run
their businesses. At the entrance of Hsimenting, the express subway, there are always
crowds waiting. It is the place where you wait for your friends, and then start your
trip into Hsimenting. While you are window-shopping in Hsimenting, the music of
the stores is extremely loud. They seem to be competing with each other by using the
music for attracting customers. People come here mostly for movies, shopping,
eating, and watching people. Chi (2001) noted that Hsimenting, this consuming
space, is the stage where one watches others and is watched as well (p. 6).

In Hsimenting, there were numerous elements that possibly reinforce
teenagers' desires to dress fashionably. First of all, numerous people, including the
teenagers themselves, are crowded into Hsimenting. Teenagers are a group who
notice their own peers more than other groups. Teenagers come to Hsimenting with
the intention of joining this huge party. Secondly, countless and various shops are
gathered in Hsimenting. The most updated fashion information is spread first in
Hsimenting, both through the media and the people on the street. Finally, there is a
very convenient public transportation system, and it brings all the people to
Hsimenting by express subway, taxis, and buses, in addition to those who ride their
own motorcycles.
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Teenagers' dressing behavior is closely related to their own family
background. Family structure is highly associated with the Taiwanese model of
society. Therefore, this study needed to mention the cultural background of Taiwan.
Teenagers in the past definitely did not dress the way teenagers dress today. Forty
years ago Taiwan was an agricultural society. Basic needs were the primary concern.
The only thing that most people were concerned with was their next meal. Dressing
was not something to worry about. Since the early 1970s Taiwan's economy has
grown rapidly. Ku (2002) stated, ''Taiwan's GNP per capita increased from roughly
U.S. $50 in 1950 to $13,325 in 2000" (p. 59). Taiwan was getting wealthy, and so
was each family. Because the families are wealthier now than before, parents have
more money to spend on things besides basic needs. Teenagers may have a bigger
allowance than before. Also, some teenagers work part-time jobs, earning money for
their own needs. Thus, teenagers' lives have been changed too. Teenagers today7
may have more time and money to spend on extra things, which might not have been
important or feasible in the old days, such as paying attention to their appearance.

7

The following description of a teenager's life in Taipei could provide readers with an idea of what the
lifestyles currently are. However, it is only a general idea; therefore, it cannot be applied to all the
teenagers in Taipei. For instance, one gets up in the early morning, puts their uniform on, and prepares
to leave the house. Some may have breakfast at home before leaving the house, but most of the time
teenagers buy their breakfast in the breakfast shops on the way to school.. This is the reason that there
are many breakfast shops gathered near schools. They may have breakfast in the breakfast shops or
have it in the classroom when they arrive at the school. Many teenagers have 7 classes a day. Some
schools offer the 8"' class. So, teenagers may need to stay at school until 5:10 p.m. or longer,
depending on the policy of the school. After finishing all the classes at school, teenagers may go
home, go to places like Hsimenting for fun, hang out with friends, or go to cram schools for additional
studying to reinforce their school learning.
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Once they became successful economically, Taiwanese parents started to
emphasize their children's education. They were always very strict about the need to
complete an education. In order to get into a university, high school students had to
take part in a national test in July each year. This test, which was given only once
each year, determined whether or not one would be accepted by the universities, and
was very difficult. If students failed one year, they might take it next year. This was
why some students stayed in the cram schools for a whole year, which some people
called the 4th grade of high school. Now, in order to further open the door to students
who want to go to college, there are four methods of getting into a university.
Although it is now much easier to get into a university, there are both good and bad
aspects of the new policy that was created. In fact, the pressure of studying and
competition are still harsh.

In the following chapter, the results of this research will be presented from the
analysis of the data. In addition, the results of each group of questions will be offered
individually, according to the various themes: uniform, study and school
performance, dressing performance, peer pressure, and consuming. A sampling of
data for each question within the various themes will be drawn from the transcripts
and presented as examples.
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CHAPTER III
Results
The results of this research are presented in this chapter according to five
major themes: uniforms, study and school performance, dressing performance, peer
pressure, and consuming. Along with what the researcher has found in each theme,
samples of some typical responses will be included as drawn from the transcripts.
Finally, a brief summary of each theme follows the presentation of data for each
theme.

Theme 1: Uniforms
The typical questions of this theme were: "Do you like to wear uniforms in
school, why?" And, "If you could, would you wear your own clothes to school, do
you like it, why?" The results of the first theme, based upon the analysis of the data,
were very interesting because they fell outside of the researcher's expectations. Two
types of answers, pro-uniform and anti-uniform, emerged in this theme; however,
both attitudes toward wearing uniforms were somewhat similar to each other. Even
though the subjects did not like wearing uniforms, they knew that it saved them time
and the trouble of thinking about what to wear the next day.
First, the pro-uniform position was considered. Although wearing uniforms
was a conforming behavior, the subjects liked to wear uniforms. The purpose behind
their behavior of dressing up was not to rebel against conformity. The relationship
between dressing up and wearing uniforms was not conflicting but compatible.
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Wearing uniforms became a sort of break; it allowed them to save their energy and
use it for preparing the next big performance of dressing up. Therefore, Monday
through Friday, the subjects wore uniforms, and during this time they devoted their

' on weekends or
thinking to developing new ideas for their dressing performances
during those times when they had the chance to wear their own clothes. The reason
that the subjects liked the uniforms was that they did not need to worry about what to
wear everyday. Wearing uniforms reduced the trouble of thinking and arranging
what to wear to school; however, the subjects still liked to dress up when they had the
free choice of wearing their own clothes. They might care very much about wearing
different clothes everyday since wearing uniforms was a regulation of school, but this
policy offered them a chance to wear the same clothes as everybody else. They did
not need to worry about being different. Typical responses from the pro-uniform
subjects included the following.
F8:

I:
F8:

Because I think I would have to think about what I am going to wear today, or
what I am going to wear tomorrow, or I am afraid of wearing the same thing
again.
What do you think if you wear the same clothes again?
People probably think you only have a few sets of clothes and take turns
wearing them.

F3:

It's annoying dressing differently every day because eventually you will run
out of all your clothes, but you don't want to wear them again. I like to dress
differently; so, it is better if we wear the uniforms.

Ml:

Because you don't need to think about what to wear if you have to wear
uniforms. You usually have to think about what to wear·everyday because
you don't want to wear something similar. So it's good wearing uniforms to
school because you can go to school in uniforms everyday.

I:

Do you like to wear uniforms?
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M4:

I:
M4:

Uniforms! Pretty fashion! If everybody dresses the same, it is fine to do that.
But if only I wear a uniform, I would feel embarrassed. But actually it is not
bad to wear a uniform because you don't need to worry about what you are
going to wear everyday.
If so, do you like wearing your own clothes to school everyday?
I don't like it because I would worry about what to wear, and what style I
should dress in to go to school everyday. So if you need to wear uniforms to
school everyday, you only need to think about what to wear on Saturdays and
Sundays.
Even though some subjects generally did not like wearing uniforms, some still

wanted to wear uniforms some days in a week. Supposedly, these subjects were the
group of teenagers who really liked to dress up in Hsimenting. However, they did not
all want to wear their own clothes everyday to school. Interestingly, the reasons were
basically the same as those given by the pro-uniform respondents; they did not need
to worry about what to wear to school everyday. The following examples were
typical.
I:
FlO:
I:
FlO:
I:
FlO:
I:
FlO:

I:
FlO:
I:
MS:
I:
MS:

Do you like to wear a uniform to school?
I don't like it. We never like to wear µniforms to school.
Why?
Because you can't show your uniqueness if you wear uniforms.
Because every body wears the same dothes?
Yes. Exactly.
If you could, would you wear your own clothes to school everyday?
Some people say it is not good because you need to think about what you are
going to wear every day. You probably need another 30 minutes sitting at
home wondering what you are going to wear today. So I think the best way is
three days wearing uniforms, and another three days wearing our own clothes.
So half and half is the best?
Un. (Signifying "yes")
Do you like to wear a uniform in school?
Uniforms!
Yes, go to school in uniforms?
So-so. Of course I hope I can wear whatever I want to wear; however, it is
impossible because it is a school: It has its own standards.
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I:
M8:.

What if there was no such rule in school, would you like to wear your own
clothes to school?
Of course!
FlO did not like to wear uniforms because doing so prevented her from

showing her own uniqueness. She felt that wearing her own clothes could show more
of her own uniqueness. She also mentioned that she cherished very much those
occasions when she would wear her own clothes. However, even though she was
aware of the limitations imposed by wearing uniforms, she did not want to wear her
own clothes everyday to school. The reason was the same with the reason given by
the pro-uniform respondents. She needed to think about what to wear to school, and
wearing uniforms reduced that problem. Therefore, she felt that a half and half split
between uniforms and personal clothes was the best solution.
In addition to the above findings, the researcher found another phenomenon.

Most of the subjects tailor made8, changed, or otherwise trimmed their uniforms.
They did not wear their uniforms exactly as the school offered them to students. The
subjects had their uniforms tailor made to fit their own body better, or they used
better material for the uniforms in order to let the uniforms look better on them.
Sometimes girls altered the skirts to make them shorter. Boys tailor made their shirts,
sometimes to custom-fit their bodies, and sometimes to be larger. In order to create a
baggy style, some got the extra large size for their sports uniforms even though their
appropriate size was actually small. Typical responses were as follows:

8

One of the businesses in Hsimenting is a tailor store. Students have their uniforms tailor made in
Hsimenting.
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I:
MS:
F9:
M6:
I:
F9:
MS:
M6:
I:
MS:
F9:
MS:
M6:
I:
M6:

Do you wear your uniforms nice and neat (in a very cool way)?
It's necessary!
Yes!
Yes!
So how do you wear the uniforms in a very cool way? Did you tailor make
your uniforms?
Yes! They must be.
If not, one is a "Tai Ker"9 •
Everybody tailor makes their own uniforms.
How did you have them tailor made?
Baggy is Baggy! Tight is tight! Loose is loose!
It must be low slung.
And get the largest size from the school.
Sports uniforms are loose, and regular uniforms are tight.
Did you tailor make your shirt very tight?
Just to fit my body.

Summary of Theme 1: Uniforms
The subjects were teenagers who dressed up very fashionably or even
bizarrely in Hsimenting. Thus, they did not put their clothes on carelessly. They
thought about what they were going to wear and how to arrange all the elements
correctly on them. This explained why both pro-uniform and anti-uniform
respondents considered the trouble of wearing their own clothes to school everyday.
Hence, there were some details that influenced the subject's attitudes towards wearing
their uniforms. First, the subjects cared about whether or not the uniforms were
beautiful, good looking, or ugly.
In addition, the subjects preferred the Japanese-style uniforms because

Japanese uniforms were generally more excellent, stylish, and showed better

9

''Tai Ker" is Chinese. It means someone who is very tacky. A ''Tai Ker's" style is not fashionable,
or the clothes they wear are not right together on them. Teenagers in Hsimenting have a stereotype of
''Tai Ker" and they do not appreciate ''Tai Ker".
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workmanship. Preferring Japanese-style uniforms corresponded to the attitude of
preferring Japanese street-styles. Secondly, the schools they went to were another
factor that influenced their preference for wearing or not wearing uniforms since the
identification of different schools was clear from their uniforms. Generally, the
school name was on their backpack, or the school logo was on their uniforms. If the
subjects felt proud of their school, they liked to wear the uniforms. In contrast, if the
subjects did not have this school pride, they were not willing to wear the uniforms in
public situations, such as wearing their uniforms in Hsimenting.

Theme 2: Study and School Performance
The purpose of this theme was to gain a basic idea of the subjects' study
situations. One factor was whether or not they were students who needed to go to
cram schools or take extended classes after their regular classes. Also, did they think
their school performance was related to their dressing performance? The results
showed that most of the subjects were not students who went to cram schools
everyday. Only four of the twenty subjects went to cram schools during high school.
1

Eight subjects needed to take an 8 h class or extended classes (See Table 1).
Of twenty subjects, ten female and ten male, nine subjects were current high
school students, and eight of those nine high school students had part time jobs (See
Table 2). Four of them went to night classes. Three of the subjects were current
college students. One of the subjects was still in junior high school. Three of the
subjects were working. Two of the subjects just graduated from high school. Of the
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last two subjects, one had no job and was not in school while the other one had
dropped out of high school and was seeking a job (See Table 1).
The results showed that most of the subjects went to vocational high school.
Five of them went to art schools or were majoring in art. Most of the subjects were
not college"bound students according to the high schools they attended (See Table 1).
They were unlikely to go to a four-year accredited university.
The typical question that theme two asked was: "Do you think your school
performance is related to your dressing performance?" Based on the analysis of the
data, typical responses to this question were: Yes, school performance is related to
dressing performance. The subjects think they might spend too much time on their

.
dressing performance as compared to their studying time. They think that they are
spending too much time thinking about what to wear the next day or reading fashion
magazines. Another fairly typical but opposite response was: No, mY school
performance is not related to my dressing performance. The following were
examples of the "yes" responses.
I:
Ml:

I:
Ml:

Do you think your school performance is related to your dressing
performance?
Um ... school performance, I think it could ... If you want to dress really well,
you need to read the magazines. If I am free, I read magazines in my dorm.
Even though I have read them before, I still read them again and again
because every time you will find something new.
So, probably, you study harder in magazines than in your books?
You can say that again! Probably, in high school two thirds of my time was
for studying, and one third was for reading magazines. But now, it is easier in
the university, so two thirds of my time is spent reading magazines, and one
third is spent studying.
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Table 1
The Subjects' Study Situation (N=20)
Subject
8
School
Cram

High school

class

school

performance

Ml

Yes

Yes

Yes

Taoyuan Senior High School

M2

No

Yes

Yes

Fu-Hsin Trade and Arts School

M3

No

No

MID

Private Taipei Senior High School

M4

NIA

No

No

Fu-Hsin Trade and Arts School (Night
school)

MS

Yes

No

MID

George Vocation Senior High School
of Taipei

M6

NIA

No

MID

Yu-Da High School of Commerce and
Home Economics (Night school)

M7

NIA

No

No

Fu-Hsin Trade and Arts School (Night
school)

M8

No

No

Could be

M9

MID

No

No

Juang Jing Vocational School
Taipei Private Hwa Kung Art School/
Nah Gion Vocational High School/
Hsieh Ho Vocational High School

MIO

Yes

No

Yes

Hsieh Ho Vocational High School
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Fl

Yes

No

MID

Kuang-Hwa Vocational High School
of Technology

F2

No

Yes

MID

Taipei Municipal Shihlin Commercial
High School

F3

No

Yes

Yes

Taipei Municipal Shihlin Commercial
High School

F4

Yes

No

No

Taipei Municipal Ho-Ping Senior
High School

FS

Yes

No

No

National Taishan Senior High School

F6

No

No

No

Choung Shan Junior High School

F7

NIA

No

No

George Vocation Senior High School
of Taipei

FS

Yes

No

MID

National Taichung Home Economical
and Commercial senior Vocational
School

F9

Yes

No

MID

Tung Fung B. & E. High School

FlO

NIA

No

Yes

Fu-Hsin Trade and Arts School (Night
school)

Note. M =Male; F=Female in the column of the "Subject". NIA= Not Available, the subjects go to
the night school. Therefore, they do not have the gth classes. MID =Missing Data. In the column High
school, (Night school) =The subject.goes to night high school.
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Table 2
Basic Information of the Subjects (N=20)
s. A. Current
Current
Part
student

Ml

20

Yes

status

College

Uniform

First aware

Lives

time

in high

of fashion

in.

job

school

Yes

Yes

Freshman in

Tao-

high school

yuan

student

Hsi en

M2

22

No

Clothes

No

Yes

. 9th grade

shop owner
M3

M4

18

18

No

Yes

Hair dresser

High school

City
No

Yes

Yes

Yes

student/N
MS

17

Yes

High school

Yes

Yes

student
M6

17

Yes

High school

No

Yes

Freshman of

Taipei

high school

City

Around 6th

Taipei

grade

City

Around age

Taipei

15

County

Age 17

Taipei
City

student/N
M7

19

No

Unemployed

Taipei

No

Yes

Freshman in

Taipei

high school

County
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MS

18

Yes

High school

Yes

Yes

student
M9

17

No

Drop out

No

Yes

high school
MIO

18

No

Finding job

No

Yes

Around 9th

Taipei

grade

County

Around Age

Taipei

15

City

Age 12

Taipei
County

Fl

20

No

Clothing

No

Yes

Age 16

City

store clerk
F2

18

No

Just

Taipei

Yes

Yes

61h Grade

Taipei
County

graduated
from high
school
F3

18

Yes

College

Yes

Yes

student

F4

19

Yes

College

Yes

Yes

Freshman in

Taipei

high school

City

8th grade

Taipei
City

student
F5

17

Yes

High school

Yes

Yes

student
F6

15

Yes

Junior high
student

No

Yes

Around Age

Taipei

12 or 13

County

Around Age

Taipei

12

County
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F7

15

Yes

High school

Yes

Yes

student
F8

16

Yes

High School

Yes

Yes

student
F9

16

Yes

High school

Yes

Yes

8th or 9th

Taipei

grade

City

7th or 8th

Tai-

grade

chung

Age 12

Taipei

student
FlO

17

Yes

High school
student/N

County
Yes

Yes

Age 15

Taipei
City

Note. S = Subject; A = Age in the headings. M = Male; F = Female in the colunm of the "Subject".

MID= Missing Data. In the colunm "Current status", N =Night school; the subjects are currently
attending the night school:
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I:
M8:
I:
M8:

Do you think your school performance is related to your dressing
performance?
School performance and dressing performance?
Do you spend too much time on dressing and ignore your studies?
Huh ... could be ... because I spend a lot of time on my appearance, more or
less ... yes ... I think so.
The following samples were the typical responses of those subjects who

disagreed that their school performance was related to dressing performance.

I:

Do you think your school performance is related to your dressing
performance? Do you spend too much time on dressing and ignore your
study?
MIO: No. It is not that serious.

I:
F7:

Do you think your school performance is related to your dressing
performance?
No.

Summary of Theme 2: Study and School Performance
The analysis of the answers given to the questions within this theme revealed
the subjects' background as it related to their studying. Most of the subjects were not
students who spent a lot of time on studying or going to the cram schools after the
regular classes. Instead, they had part time jobs after school. During their high
school time, most of the subjects did not prepare for study in an accredited university.
The analysis of the results pertaining to their study situation indicated that those
subjects who dressed up in Hsimenting were students who did not attend a highly
demanding school. Therefore, the subjects were excelling in dressing; although, they
did not have ability or interests in studying.
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Theme 3: Dressing Performance
Theme three was the primary focus of this research. The main purpose of this
theme was to find out why teenagers dressed the way they did in Hsimenting. Other
questions in this theme, covering topics such as evaluation, observation, and the
reaction to meeting someone else dressed almost identically to the subject, were
asked to help the researcher examine the reasons why the subjects dressed the way
they did in Hsimenting. What were the reasons behind their appearance or dressing
behavior? After analyzing the data explicitly, there were both inner and outer
components related to this behavior. The subjects' inner factors were associated with
their own feelings and lack of confidence, while the outer factors were related to the
evaluation phenomena in Hsimenting.

In regard to inner factors, the results showed that the desire to make their own
appearance better was associated with the subjects' inner moods and also to their
feelings of self-worth. The analysis of the results showed that the subjects felt a lack
of confidence in some ways. In general, they reported that they were not _confident of
their own appearance in comparison to their brothers, sisters, or peers. The lack of
confidence was developed during childhood or the pre-teenage period of their lives.
Dressing up was used as a means to balance and bridge this lack of confidence.
Although the subjects dressed up in such a way as to give the impression to an
observer that they were very outgoing, if one went beyond the appearance, there were
inner elements that contradicted this outward impression. For instance, many of the
. subjects were very passive. They normally did not talk to people first. This was not
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because they were not willing to talk, but rather because they did not know how to
initiate a conversation. They were especially shy about talking to someone of a
different gender or someone they did not know. The following excerpts from the
interviews are examples of this phenomenon.
Ml:
I:
Ml:

I:
Ml:

F7:
I:
F7:

I:

F7:

I:
M2:

I:
M2:

I:
M2:
I:
M2:
I:
M2:
I:
M2:

Because I feel like I look more handsome. (Laughing)
So you think you are more handsome after you dress up?
I feel more confident!
You feel less confident before dressing up?
Because I am not handsome enough. lfl were handsome, I wouldn't need to
dress up like this.

I despised myself.
Huh? What do you mean by despising yourself? Could you please explain?
It's ... huh ... during puberty, I gained weight. I was not aware of dressing up.
I liked to wear baggy clothes and pants. Sometimes when I went out, some
classmates, whom I disliked, would bump me and say, "Pig, you're so ugly,
and you dare to shop here?"
Huh uh. So ... you decided to dress yourself up?
Yeah. And lose some weight. I was ugly, and I thought that I did not deserve
to live in this world, and I saw all the beautiful girls everywhere. I was like ...
And what do you feel most unconfident about?
I don't dare to talk.
Why?
I don't know ... only for those people who know me. They think I am easy to
get along with. People don't know me. I don't talk to people first. People
who don't know me think I have a murderous look because it is weird to talk
to strangers.
But the truth is you are shy about talking to people?
And also I don't know how to talk to people. It feels weird. If you want to
talk to a girl, she probably thinks, "What do you want?" (Laughing)
So if it is a girl, you are afraid more?
Boys are fine. I get along with boys very well. Girls who get along well with
me, I probably treat them as a boy.
You mentioned that you are not confident of your face?
Yeah ... that's because of my brother.
Because of your brother?
Un ... (Signifies "yes") ... Since I was little, everybody thought my brother
looks more handsome than me. So I never thought I looked good. But other
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people, like my teachers and friends, they think... I ... actually my brother
and I are different types. They think my brother is a good-looking person, but
I am not. (Laughing) I think appearance is very important. I think the first
thing is that it represents confidence. The second purpose is getting people to
think I'm not bad when they first see me. It is really important.
Furthermore, their dressing performance was used to draw the attention of
others or to foster friendships. Their dressing performance was not primarily to
attract sexual attention, but it was involved with male and female display. The
subjects' responses indicated that dressing up could help them in making friends. The
subjects believed that the importance of the first impression and a neat image helped
them to meet friends more easily. The weight they put on this illustrates the
importance of peer relationships to teenagers. The following responses are some
samples related to the inner component and making friends.
M4:

No! It is all for making me better looking. Actually people know each other
depending on dress first. The first impression is from dressing, and then they
could have further friendships.

F2:

I think the first thing is that it represents confidence. The second purpose is
getting people to think I'm not bad when they first see me. I think appearance
is very important. It is really important.

M9:

Um ... because ... you go out. .. because you want to make friends. For
making friends. Drawing attention from other people. I love to show off, and
be different from other people.
The outer component, which is called evaluation, was another major factor

that caused subjects to dress up in Hsimenting. It was a salient fact that teenagers in
Hsimenting observed others and also were observed. Interestingly, the evaluations
were severe among teenagers, but they were generally limited to only teenagers. The
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evaluation process did not expand to other generations such as middle aged people or
the older generation.
The researcher asked the question, "Do you pay attention to other people's
dressing in Hsimenting?" The subjects responded that, yes, they observed others and
paid attention to others' dress when they came to Hsimenting. Most of them paid
attention to every detail of how others dressed. All the details of dress such as color,
matching, brand names, styles, plus face and body shapes, and finally the overall
image were all included. This attention to minute detail applied especially when they
saw someone who dressed really well. At the same time, they were also very much
aware of being observed by others. Most of the participants said that the observation
from others was very frequent. Further, they could distinguish whether the evaluation
was positive or negative. So, if the evaluation turned out positive, the subjects felt
very happy. If not, the subjects might ignore the evaluation or feel upset. After
evaluation, the subjects would judge or criticize others' dress in their mind or
sometimes discuss it with their friends.
There were many styles that teenagers preferred in Hsimenting. There were
teenagers wearing Hip Hop, Skateboard, Punk, Rock, Ura-Harajuku, Ebisu, Second
Hand, or even Cosplay (See Appendix C). Besides those styles, there were also many
other styles worn by teenagers in Hsimenting. It was true that.one style group might
not like the other; for instance, one who preferred a Japanese style more, such as UraHarajuku, would not appreciate the baggy styles such as Hip Hop or Skateboard.
However, apparently all the teenagers discriminated against the style, which was
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called "Tai Ker." No matter what styles the subjects were wearing, they particularly
disliked the one who dressed as a '"Tai Ker." They had a stereotype of '"Tai Ker," and
they did not want to have connections to '"Tai Ker." Further, they identified
themselves differently from "Tai Ker."
The responses of the subjects to the evaluation questions were not surprising
because the subjects wanted to be in the fashionable group, but at the same time they
wanted to dress up to be noticed for their distinguished dressing ability. Particularly,
they wanted to be different from others. They desired to have their own style. As a
result, the subjects felt embarrassed when they encountered someone who dressed in
almost the same clothes as they did on the street. In addition, the subjects wanted to
dress as well or better than others because they did not want to be evaluated
negatively. To say it another way, it was a non-stop competition, or a cycling of
evaluations. The subjects watched others and in turn were watched by others. Thus,
they dressed up. The following are samples of the responses.

I:
F3:
I:
F3:
I:
F3:
I:
F3:

10

Do you criticize them?
I do if they dress really awful. "Shit! There is one thing on them that is super
weird, looks ugly, or wears awful!"
Do you discuss this with friends?
Yes.
How do you discuss it with your friends?
We will say, "What happened to that head," That one is so ugly and dresses so
10
awful," or "Ko.w! Don't come here please!" They dress too "song" •
What if you see the '"Tai Ker?"
No second look. Probably laughing out loud. Their hair probably is
particularly weird, or the hair is particularly long, or dyed a particularly shiny,

"Song" is Taiwanese, not Chinese. "Song" can be used to describe a person's behavior or dressing.

Here, teenagers describe one who dresses tacky as "song".
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I:
F3:
I:
F3:

shiny color. (What the subject means by "shiny, shiny" is the blonde color
that a "Tai Ker" dyes their hair.)
What kind of people do you call ''Tai Ker"? Or what style makes you call
them ''Tai Ker"?
''Tai Ker" ... wearing fake products (Laughing), or wearing something that is
out of fashion. Wearing something weird or particularly "song".
,What is particularly "song"? What style do you think is particularly "song"?
Let me find one here ... Don't see anyone now ... (She is searching for one on
the street to demonstrate the "song" style.) It is hard to say. I think it is hard
to explain. No sense of beauty is "song". They probably wear green and red
together. They just put clothes on without matching them.
The subjects "planned" how they were going to dress in advance. They

thought of or arranged the styles that they were going to wear. For that reason, they
kept up with fashion. Generally, they read or studied magazines. Some planned it the
night before, some started to plan it many days before, and some were thinking about
it or arranging the style whenever they were free. The planning was very important to
J

·the subjects. If the plan did not work in the morning, it would be a big problem to
them. They would read the magazines and then find the styles. Additionally, the
subjects did not feel right or comfortable if they did not dress well or correctly that
day. They would feel weird. So, everything had to be correct and perfect before they
went out. Even though they were late, they would insist on making all the elements
perfect before leaving the house. The following are some sample responses.
F4:
I:
F4:
I:
F4:
I:
F4:

For example, today is November the second. If there is an activity on
November twentieth, today I will start to think about how to dress on that day.
Oh, My God!
Yes, yes, yes. I will prepare in advance. I will not fall asleep until I figure out
what to wear tomorrow.
Oh ... so you figured out last night what you were going to wear today?
Yes, yes, yes.
This piece goes with that piece. They have to be ready?
Yes, yes, yes. Everything has to be ready.
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I:
F4:
F4:

I:
F4:

I:
F4:

I:
F4:

I:
F4:
I:
F4:
I:
F4:

Including accessories?
Yes, yes, yes. (Smile).
Because I have to ... I can't be ... besides that, in Hsimenting, people do the
comparison ... this one dresses well, that one dresses awesome. So you feel
pressure.
Where does the pressure come from?
I think because I work here, I have to dress well. If I don't look good in my
day's clothes, I feel something is wrong, and I'm not comfortable all day long.
For example, if the hat is not right, I will run back home and change to the
right hat and come back here.
You will feel uncomfortable if any object on you is not right?
Yes, yes, yes, yes.
So all the items have to be right on you?
Yeah, yeah. So I won't go out everyday if any item is not right on me.
If one object is wrong, no!
No.
Do you feel upset if one object is not right?
Right! Uncomfortable, I don't feel right.
So everything has to be perfect?
Right.

Summary of Theme 3: Dressing Performance
The behaviors of dressing up were associated with both inner and outer
components, as mentioned in the introduction to this theme. At the same time as the
participants were observing others, evaluating others, and interpreting meanings of
others' dress, they were reflecting on their self. They applied what they gained from
the observation of others to themselves. This process helped the subjects dress up
and want to be different from others. And thus, they presumed to develop their own
style. In doing so, they placed themselves out of the group of ''Tai Ker", but
simultaneously appreciated and emulated the ones who dressed really well in
Hsimenting.
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Theme 4: Peer Pressure

The questions for this theme were designed to examine the relationship
between subjects' dressing performance and their peers. Did the subjects dress up to
gain identification with their peers? Did clothes influence the communication and
interaction between the subjects and their peers? The typical questions asked in this
theme were: "Do you have classmates or friends who go out without dressing up?"
"Would you take out your friends or classmates who do not dress up?" ''Do you dare
go to Hsimenting without dressing up?"
According to the data gathered, peers did influence the subjects' dressing
behavior. However, the peers who exerted influence were not classmates but friends
and other teenagers in Hsimenting. Thirteen of the subjects were students, and most
of the subjects had part-time jobs. Four of the subjects were full-time workers. Three
of the subjects went to neither school nor work (see Table 2). The subjects met
friends outside of school. Therefore, they had 'friends' and 'classmates'. These two
groups did not shop or liang out together. They considered friends to be those who
were not only good in dressing, but also had the same interests in dressing as they did.
Therefore, the subjects and their friends hung out and shopped together more. In
contrast, classmates were the group that did not dress up as much as the subjects did.
The subjects' relationships to their classmates were like fashion consultants. They
liked to give them advice or teach them how to dress.
As mentioned in theme three, the subjects disliked or resented those who
dressed as a "Tai Ker". The results revealed that the subjects' answers to the question
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"Would you take out your friends or classmates who do not dress up" were split.
There were subjects who were strongly influenced by peer pressure and some who
were not. Conforming subjects did not want to go out with friends or classmates who
did not dress up. On the other hand, those who were more non-conforming or
independent of peer pressure would go out with their friends or classmates who did
not dress up.
The conforming subjects were afraid that if they encountered their fashionable
friends, they would be laughed at. They felt ashamed walking with their not dressedup friends or classmates in Hsimenting. This behavior was in some ways natural,
since those friends or classmates who did not dress up would not likely shop with the
subjects anyway. They ha~ different interests and personalities. For shopping and
communicating about things pertaining to clothes, the subjects eliminated those who
did not naturally like to shop. The following are typical responses:
I:
MlO:
I:
MlO:
I:
MlO:

Do you have classmates or friends who go out without dressing up?
Huh ... you mean that what they wear out is the same that they wear at home?
Right.
Yes.
For friends like that, do you go out with them? Like go shopping with them?
Yes, but I feel ashamed.

I:
FS:
I:
F6:

Are there any of your friends who go out without caring about their dress?
Well, I don't think so. I won't go out with such people.
Will you go out with that kind of person? (Turned to F6)
No. Never. Unless we are going to karaoke bars, which provide private
rooms, or lo~s of people go out and eat. If only one or two people are doing
this, it doesn't matter. We wouldn't go window shopping. Those who won't
dress up won't go window shopping either.

M4:

I will be shy, I don't dare. If they are good people, I will still go out with
them, but basically, fashionable people hang out with fashionable people, so
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I:
M4:
I:
M4:

we seldom go out with them. There is not much interaction. Not all my
classmates pay attention to fashion, but they are still classmates. Generally,
we go out with friends, not classmates. Friends pay attention to fashion more
than classmates do. I know them in the school, but not out of the school,
because we don't have anything in common. In contrast, when I am hanging
out with fashionable friends, we would have the same topics of conversation.
However, some classmates- they are very "Tai," so we don't have anything in
common. Even though you want to be good friends with them, it is hard.
Would you go out with your ''Tai Ker" friends?
Yes, but I would feel embarrassed. I will feel ashamed if we encountered my
fashionable friends.
Really?
It's so embarrassing!
However, the non-conforming subjects did not mind taking out those friends

or classmates who did not dress up. To those subjects, even though they were not
good in dressing, they were still friends. Dressing did not influence the relationship
between them. The idea of ''Tai Ker'' did not apply to their own friends or
classmates.
I:
F7:
I:
F7:
I:
F7:

Do you take out your friends or classmates who do not dress up?
I don't mind. It does not matter.
Do you go out with your friends or classmates who do not dress up?
Sure.
So it does not matter?
Right. It doesn't matter.

M3:

Because I think friends are friends, and as long as he is nice, and has a good
personality, it is okay to me.

I:

Do you take out your friends or classmates, who do not dress up, to
Hsimenting?
I still do.
Do you feel weird walking together with them?
Actually it would be not matching, (Smile) but I don't mind it, because we are
not bored enough to chat about why they didn't dress up today.

FIO:
I:
FIO:
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In particular, the subjects valued "good personality". Even though they

appreciated a good appearance, they also valued the one who was kind and good
inside of their heart. The following is a sample response:
I:
M4:
I:
M4:

It has to be fashionable! Is that the main point?
But... (Smile), huh ... good, good person is the main point too. Good person
is also very important.
What do you mean by good people?
If one dresses very fashionable, but is not a good person, I resent that kind of
person. However, it is okay, if that person dresses well and is kind in his
heart.
The subjects cared very much about their image, their appearance. Hence,

they also cared how others looked at them. Even though those people were strangers
to them, they still cared. Therefore, they did not dare go to Hsimenting without
dressing up. Some did not even dare to think about it. It was a horrible thought for
them to show up at Hsimenting without dressing up, such as wearing slippers or being
sloppy. They would feel ashamed if they went to Hsimenting without dressing up.
Some sample responses follow:
F4:
I:
F4:
I:
F4:
I:
F4:

I don't dare to imagine it. I've never thought about it.
Can you imagine yourself in pajamas in Hsimenting?
I would put a mask on myself.
So no one here would know who you were?
Noway.
Why not? No one would know you?
No way! I would look down on myself.

MS:
I:
MS:

Because I am afraid if I meet friends here, (Laugh out loud) they probably
would laugh at me.
So it is okay if you don't know them?
I would be kind of ashamed, but it is okay at home or in my neighborhood.

FlO:
I:

No way. (Smile)
Why?
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FlO:
I:
FlO:
I:
FlO:
I:
FlO:
I:
FlO:

I think it is a very shameful thing to do. (Laughing) Definitely, I would never
do that.
Did you ever try it?
Never.
Is it because you are afraid of meeting someone you know here?
That is not the reason. If I do meet someone I know here, they probably
would just joke around, and say, "It's rare to see you dress like this!"
So what about if you didn't know anyone here? Would you dare?
Still wouldn't.
Is it because there are lots of people here, or because all the people here dress
up?
Probably this-reason. I don't like to be pointed out and have someone say,
''That girl is awful!" They might think I am sloppy.

Summary of Theme 4: Peer Pressure
The subjects saw themselves as a "transactor". Their fashionable friends
influenced the subjects, and they in turn influenced their not-so-fashionable friends or
classmates. Additionally, the subjects considered that other teenagers in Hsimenting
were improving in the way they dressed. This indicated that the subjects saw
themselves as someone who dressed better than most of the other teenagers in
Hsimenting. Clothing symbols affected the interaction between teenagers. How their
friends or classmates dressed influenced the attitudes of the subjects in regard to
going out with them. This applied especially to places like Hsimenting, where there
were a large number of teenagers who dressed up. This influence was not as strong
for the non-conforming subjects. The discrimination towards the ''Tai Ker", or nonfashionable teenagers, disappeared or at least diminished somehow when the one
dressed as a ''Tai Ker'' was the subject's friend or classmate.
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Theme 5: Consuming
An important part of this theme was to know the subjects' attitudes as
consumers towards the clothes, which also corresponded to the subjects' dressing
performance. For this reason, questions about brand-name clothes, fake products, and
also how much money the subjects spent on their clothes per month were integrated
into this theme. The responses or opinions of their parents in relation to the subjects'
dressing performance, and the responses in turn of the subjects to their parents'
opinions were also asked within this theme. At the same time, there were two further
information questions collected from the results which need to be presented here.
First of all, the range of the parents' age was approximately from 40 to 50. Secondly,
a quarter of the subjects' parents were divorced. Typical questions and findings are
presented in the following paragraphs.
The range of money that the subjects spent on clothes each month was not
stable. Many of them said that some months they spent a lot of money, but some
months they did not spend a penny. But there was one pattern that showed up in the
answers given by the subjects. In general, the high school students spent less money
on clothes than the college students and the ones who had a job. Also, the money that
they spent on their clothes came mostly from the income of part-time jobs, regular
jobs, or allowances from their parents. Their income from part-time jobs was not
used for tuition but rather for their own personal expenses such as buying clothing.
The following are typical responses:
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F3:

I think not even $1000 N.T. dollars ($1000 Taiwan dollars= about $30 U.S.
dollars) I am poor now. When I want to buy things, I buy a lot. When I want
to control myself, then I don't buy things.

M3:

Depends. Sometimes I buy a lot of clothes; sometimes I did not buy any
clothes for a long time.

F4:

It depends. Sometimes I don't spend a penny; sometimes I spend nearly
$20,000 N.T. dollars (Taiwan dollars) a month. (About $588 U.S. dollars)

M8:
I:
M8:

$2000 or $3000 N.T. dollars. (About $60 to $88 U.S. dollars)
Do your parents give you money, or do you earn it yourself?
By myself, and also my parents give me an allowance, but I still need to work
a parHime job.
So how do you use this money?
Clothes, accessories, or other expenses.
Do you spend a lot of it on clothes?
Yes.

I:
M8:
I:
M8:

The subjects' own criteria for selecting their dress was consistent. They did
not like to wear fake products, so they did not purchase them. They felt that wearing
the fake products on the street was something to be ashamed of. They were afraid of
being recognized if what they wore was a fake product. They might be noticed and
laughed at. The participants' attitudes towards fake products were very similar to one
another. However, the subjects did not obsess about brand names. Analysis of the
data showed that the criterion they used to select their dress was "good looking",
"cheap", "unique", "not a fake product" or "quality''. The following were some
samples:
I:
F4:
I:
F4:

Do you wear fake brand products?
Noway.
Why?
It is shameful. You will be laughed at if people know you are wearing fake
products.

S9

I:
MS:
I:
MS:
F9:
MS:
I:
MS:

If it is fake goods, do you buy it?
No.
Why not?
I don't buy fake products.
The quality is different.
Yes. And people will know it's fake and say, "It's fake ... "
So you feel ashamed of it.
Yes! It's shameful.

I:
M2:

Do the clothes you buy have to be brand name?
Not really. I think the important thing is matching.

F9:

Not really. Even if some clothes have no brand name on them, if they look
good and show quality as well, then I will buy them.
A big portion of the subjects bought their clothes by themselves. Parents still

sometimes bought clothes for only three of the subjects. These three subjects wore
the clothes that their parents bought for them. Interestingly, they were all female
subjects, and their mother bought the clothes. The subjects revealed that their
mothers knew what style they preferred, so they selected clothes that the subjects
liked. On the other hand, the rest of the subjects did not like the clothes that their
parents bought for them. Therefore, most of the subjects' parents no longer bought
clothes for the subjects. If the parents bought clothes for them, they might not wear
them outside; instead, they wore the clothes as pajamas. Some subjects would prefer
cash rather than having their parents buy the clothes for them. The following are
typical responses:
I:
M2:
I:

Do you buy your clothes by yourself, or do your parents buy them for you?
By myself. If they bought them for me, I'd probably go crazy. (Laughing)
I would prefer.cash.
Why would you go crazy?
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M2:

Because if they chose the clothes, I probably wouldn't wear them. If they
really buy them for me, I will put the clothes over there. I don't wear them,
maybe for pajamas.

F9:

I don't like what they buy for me. I wish they would give me the money. I
could buy it for myself. If they buy for me, I receive it. If I don't like it, then
I don't wear it, but it hurts their feelings.

M8:

I don't like to wear clothes if she buys them for me. I told her don't buy me
clothes, because it is a waste, since I won't wear what she buys for me. I say
if you really want to buy for me, you can just give me money. So since junior
high school, she no longer buys me clothes.
In terms of the parents' opinions about the subjects, only three of the subjects'

parents had no opinion on the subjects' dress. The rest of their parents had an opinion
about the way they dressed. The subjects replied that their parents thought their dress
was too baggy in the case of the style of Skateboard or Hip Hop, or too old if it was
the style of Second Hand. Obviously, the parents did not appreciate the participants'
dress performance. Judging from the responses of the subjects, after years of seeing
the subjects dressing according to the styles, their parents had gotten used to the way
they dressed. Apparently, none of the subjects changed their dressing style even
though their parents did not like it. However, some teenagers would like to meet their
parents' expectations and still keep the styles. The following are some examples:
I:
MS:

I:
MS:

I:

Do your parents disagree with your dressing?
Right! They say, "Why do you wear your pants so low slung, and why are
your clothes so big." You reply to them, "Why do you want to wear so
flowery clothes, why so tight, and why so high slung?" They would never
understand how we feel. Yes.
Do you communicate with them?
Yes, I always teach them by watching certain TV programs. But they say,
''They are ~tars. How can you be compared to them?" So ... I think, parents
will never understand their children's feelings.
Your mother or father?
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MS:

Both.

I:
FlO:

Do your parents disagree with the way you dress?
Basically, I don't live with my parents, so they never see how I dress. I wear
more conservative styles when I am going to visit them.

I:
Ml:

What do your parents think about your dressing performance?
I wear clothes that look new when I am going home because my Mom does
not like my clothes to look old. I don't wear Second Hand clothes when I am
going home, so they don't mind it at all.

I:
Fl:

Do your parents disagree with the way you dress?
They did. They said it was ugly to wear these baggy pants. They did not
allow me to wear baggy pants.
So now it is okay with them?
Now I wear them like this, so it is okay. (Her style now is Ura-harajuku,
which is tighter)
So as long as it is not baggy, it is fine?
Right.

I:
Fl:
I:
Fl:

There are other results, which need to be presented in this theme. First of all,
the subjects actually "studied" the fashion magazines to learn how to assemble their
dress. They read the fashion magazines professionally and in a very detailed way.
There were various fashion magazines available in magazine stores in Hsimenting.
Teenagers went to Hsimenting to read the magazines or watch people on the street to
up-date their fashion information. Therefore, the more they went there, the more they
knew what was in fashion, and thus the more they wanted to dress fashionably.
Again, this was the cycle of dressing up.

Summary of Theme 5: Consuming
The data in this theme provides the readers with an idea of the subjects. They
wanted to be fashionable, and they took serious steps to achieve this goal. They did
not buy clothes which might damage their self-image. They would not allow
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themselves any chance to be humiliated. They kept their focus on fashion constantly
though their parents did not like it. They were committed to the clothes.
In essence, the above findings along with the five themes, uniforms, study
and school performance, dressing performance, peer pressure, and consuming,
collected in this chapter offer rich information to answer the original question of this
research. Why did teenagers dress the way they did at Hsimenting? In the following
chapter the discussion, limitation, and conclusion will be presented.
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CHAPTER IV
Discussion
The findings of the five themes offer the researcher and readers answers and a
better understanding of why teenagers dressed the way they did at Hsimenting, Taipei,
Taiwan. The results surprised the researcher. The findings collected from theme one
and theme three were outside the range of answers expected by the researcher. The
researcher did not expect that wearing uniforms was perceived by the teenagers as a
way for them to take a break from fashion. Wearing uniforms was seen by the
researcher herself as simply a school policy, but never a break time. Also, the
subjects were not exactly as people expected based solely on their appearance. There
were many more details of the subjects beyond their dress, such as their feelings of
self-worth, communication or interaction between their families, and other aspects of
their lives and personalities. Nevertheless, the subjects did have strong interests in
dressing that influenced their continuation of dressing for years.

In summary, going back to the original question of this research, the
motivation and the reasons that teenagers dressed up in Hsimenting are as follows.
First, based on the results from theme three which is dressing performance and theme
four, peer pressure, dressing indeed was one of the means by which the subjects
searched for and gained identification from peers. These teenagers had not entirely
developed their own identification. Therefore, once they found things they were
interested in and their interests were validated by the reactions of others, they became
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devoted to them. In other words, they committed to the dress style completely.
Second, most of the subjects were part of the group of students who did not spend
much time on studying, but rather other things. Specifically, many of them worked in
Hsimenting, including part-time jobs or full-time jobs in which they had more
chances to get in contact with fashion information. They had a better opportunity to
spend money on fashion products. Most importantly, they met more fashionable
friends outside of school settings. Third, while they spent a large amount of time in
Hsimenting they gained fashion information, and at the same time, they observed and
evaluated others in terms of their own self.
Based on their own personal fashion knowledge gained from the media, street
fashion, and friends, they determined what was good or bad styles for themselves.
They expected to dress stylishly and differently from others. Finally, once they have
fulfilled their own expectations, the pressure to dress up in a similar way from then on
kept increasing, and there was no turning back. This easily explained why wearing
uniforms would be accepted as a break time, instead of causing the teenagers to rebel
against the conformity. A further discussion of each theme will be presented in the
following paragraphs.
First, the uniform findings and how the answers fell outside the range of the
researcher's expectations will be discussed. Teenagers did not dress up in order to
rebel against conformity. Wearing uniforms in some ways helped teenagers dress up
more. Wearing uniforms was considered by some teenagers as an approach that let
them take a break from the trouble of thinking about what to wear everyday. It
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allowed them to concentrate more, and they had better performances at those times
when they had a chance to wear their own special clothes.
Davis (1992) said that studying clothes was highly context dependent, which
gives an idea of why the results of the uniforms were much different from the study
of Crockett, & Wallendorf (1998). The social background of Taiwan is much
different from the United States. In their study, teenagers used clothes as recognition
symbols for being one of a gang. However, to the teenagers in Hsimenting, Taipei,
Taiwan dress is the way they express and distinguish themselves. There are no gang
issues involved in the street styles. Thus, wearing uniforms in school is not used as a
policy for preventing school crimes or gang troubles. In fact, both pro-uniform and
anti-uniform subjects all agreed, although their attitudes toward wearing uniforms
were different, that wearing uniforms could save them time and energy otherwise
used for worrying, thinking, and planning what dress they were going to wear
everyday.
Moreover, although the regulations of wearing uniforms were very strict, the
subjects did not wear the same uniforms that they received from school. Their
preference for dressing up applied to the uniforms. They had some ways to make the
uniforms look more fashionable or more stylish. Tailor-made corrections,
accessories, and hairstyles were all means of making their uniforms different from
others. These adornments were not detailed as much as the styles they displayed
when they went to Hsimenting, since school regulations did not allow them to dress
up their uniforms in that way. Therefore, even though some subjects did encounter
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trouble from the instructors, many of them were willing to hide in the classroom
during break-time instead of going out in order to avoid encountering the instructors.
Some of the subjects also would pull up their pants if they saw the instructors, and
then pull their pants down again in a baggy-pants style when the instructors had left.
The results of theme two, study and school performance, were similar to the
study by Lin (1997). The teenagers in Hsimenting generally were those whose school
performance was not so good. Most of the subjects attended vocational higb schools.
The focus of these schools was not on preparing the students to go to a four-year
accredited university, but to help them learn a job specialty. However, this did not
mean that the subjects did not have the chance to go to a four-year accredited
university. Many of them who chose this option might need to go to cram schools to
prepare for the test after graduating from their high schools.
Most of the subjects did not go to cram schools after the regular classes, as
only four of the subjects went to cram schools. Eight of them needed to stay in
school for the 8th classroom period. These facts illustrated that the subjects were
generally free after regular classes. However, many of the subjects occupied their
free time with a part-time job instead of studying. They did not study much after
classes, but rather they worked. The purpose of working a part-time job was not for
earning their own tuition but rather for their personal expenses. With their
allowances and the income from part-time jobs, the subjects had more money and
ability for procuring the things they liked, such as clothes and accessories. They
could afford the expensive fashionable products.
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Part-time jobs were one of the elements that helped the subjects dress up in
Hsimenting. Working at a part-time job in Hsimenting created a chance that the
subjects could meet more people who also liked to dress up. Also, the subjects had
more time and opportunity to absorb fashion information, since they spent a lot of
time in Hsimenting. Additionally, part-time jobs lead to theme four, peer pressure.
The friends they met from their work settings influenced their dressing behavior.
Examining the results collected from theme three, dressing performance, two
critical factors evolved in regard to the subjects' dressing performance: the inner
factor (the lack of self confidence) and the outer factor (the evaluation phenomenon
in Hsimenting). In conjunction with this, the research discovered an interesting
insight. The subjects were not always as confident or outgoing as one would expect
based upon their appearance. Kaiser (1990) noted, "Clothes are not only contiguous
to the body in a physical sense, but they also may be close to the self in a
psychological sense" (p. 147). For the subjects chosen for this research, their dress
did not always signify everything that they were. There was a connection between
dress and psychology. After years of dressing up, the subjects at least on the surface
seemed very confident of their dressing ability. They were proud of what they had
achieved. However, underneath their confident exterior, the subjects once felt or still
felt a lack of confidence in their own appearance. This was the original or primary
motivation that teenagers dressed up. In addition, the subjects' dress performance
was used to draw attention to themselves and assist in making friends.
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Secondly, the outer factor was the evaluation phenomenon. Walking in
Hsimenting was like joining a huge beauty competition. All the strangers who were
looking at you were evaluators. While evaluating you, they were simultaneously
being evaluated by others. These evaluations, criticisms, and competitions
continuously took place within the youth culture in Hsimenting. The process took
place quietly and somewhat imperceptibly, but indeed it was happening. One was not
forced to actively join in, but one was nevertheless a member of this huge club. That
was why, particularly if one was a member of this youth culture, he or she could not
dress badly. Also, one did not dare to appear in Hsimenting without dressing up. The
consequences of this public evaluation were that teenagers desired to be different
from others, had their own style, and stand out as individuals. They wanted to dress
better than others so that their dressing skills would be noticed favorably.
Evaluation phenomenon demonstrated that Mead and Blumer's symbolic
interactionism related directly to this study. The researcher can argue that the
subjects did interact with others symbolically. Their observation of others reflected
their own self. While teenagers were simultaneously watching others and being
watched in Hsimenting, the meanings of the clothes symbols were understood,
interpretation took place, the collective experience was presented by others, and the
self-indication was achieved. Then, the self-expectation and reflection was acted
upon.
Role-taking did help develop the teenagers' self-identification. Different roles

represented by the different styles of different peers helped the subjects' self-identity.
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After that, self-expectation or reflection emerged, which made the subject "act"
(dress) the way they did in Hsimenting. Another interesting finding of the research
was that peer pressure did not come from the subjects' classmates but from friends
and the environment of Hsimenting as well. As mentioned in theme two, most
subjects had a part-time job. The friends they met influenced the subjects in their
dressing performance. Basically, friends were part of the groups who dressed up, but
classmates were generally the group of teenagers who did not dress up much. The
results correlated with those of Rouse (1989) indicating that teenagers gained
identification from their peers. 1n this study teenagers gained identification from their
fashionable friends. They liked to be recognized, confirmed, and supported by their
group of fashionable friends, just as Abbott and Sapsford (2001) argued that,
"Clothing is a form of communication. It signifies both to self and to others what
group one is a member of and what groups one is not a member of' (p. 33).
Therefore, clothes were one of the main tools used in this self-identification
process, and they further built up ones' confidence and sense of self. This result was
similar to the study done by Altinok, dr-Oc-0, and Hodara, (2002). Teenagers
employed styles that distinguished them as different from their parents' cultural
styles. They identified themselves through the styles they wore and were proud of it.
Clothing symbols influenced the interaction or communication between
teenagers. Teenagers interpreted the meanings of the symbols and the styles. Then,
their reaction or interaction was dependent on the meaning of the symbols they
received. They interacted or responded differently to the different styles as different
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clothing symbols. When symbols used by friends or classmates !pixed with the
symbols represented by the style of "Tai Ker", the interpretation was different from
that taking place when strangers wore the clothing symbols of the style of ''Tai Ker".
The discrimination against a ''Tai Ker" sometimes disappeared if the symbol of the
''Tai Ker" happened to mix with the symbol of their classmates or friends. This
finding supported the statement of Goffman (1973) that interaction and
communication were not the same thing.

In regard to theme five, consuming, the subjects knew clothes well because
they spent a large amount of time in Hsimenting. They knew what styles the clothes
were, what the prices were, and where one could get them. For them, the clothes one
wore determined what or who one was (to the strangers on the street). They could
instantly analyze someone in only one look. Since they were so knowledgeable about
clothes, they were picky about clothes for both themselves and others. Therefore,
they would not wear fake products or clothes bought by their parents. They liked to
maintain a stylish image and did not let anything destroy their image. Also, it seemed
the target subjects were building up expectations which were getting higher and
higher. Once they reached a certain level of fashion, they could not stay there or go
down. They must go still higher. This sharpened their awareness of fashion, but it
also increased the pressure to always wear fashionable clothing.
The researcher hopes this study can provide an objective opinion of the
teenagers, who dressed up very much, no matter what styles they used. It is simple to
judge others depending on their appearance, especial!y when styles are in two
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different generations, cultures, and co-cultures. It is true that there is stereotyping of
ideas when one sees a person's dress. For instance, there might be some association
or interpretation that emerges when one sees a person who dresses as a punk. After
conducting this research, the researcher found that it was true that dress represented a
certain degree of one's own self. However, dressing was not really an overall
meaning standing for him or her. Beneath the choice of one's dress, there is a person
who needs only further communication and interaction in order to know one better.
The researcher was surprised at how comfortable the interview process was.
The reason could be that the subjects were those who liked to dress up, and so they
enjoyed talking about this aspect of their lives. Therefore, as soon as they agreed to
do the interview, they were lovely to talk to, and they freely shared their thoughts of
why and how they dressed themselves. They enjoyed the interview as much as the
researcher did.
During free conversation with the subjects the researcher found something
interesting. Most of the subjects were not good in computer skills. Some of them did
not even know how to use e-mail. This might be due to the subjects' spending so
much time focusing on their dress. Also, most of the subjects tended to dislike
complicated personalities, preferring a simpler, easy-going person.

Future Study
A subtle finding of this study was that the families of many of the subjects
were not complete and healthy in the traditional sense. There might be some
relationship between this and the subjects' dress and attitudes, or it could be simply

72

that the new generation's family construction is different from the old one. This was
not the focus of this study; therefore, it needs further study.
Limitations

The limitations of this research could be the data itself because English was
not the mother language of both the researcher and the subjects, and the transcripts
were translated from Chinese into English. There were at least three major
difficulties inherent in the process of transcribing.
First, the transcripts could not hold all the details of the interviews. The vocal
and facial expressions, postures, intonations, and atmosphere disappeared in the
transcripts. Therefore, there were pieces of information or messages, which could not
be expressed exactly by words only. Due to this difficulty, reading the transcripts
might not convey 100 per cent the message that the researcher received from the
subjects.
Secondly, the researcher translated the interviews and typed them in English.
The researcher is Taiwanese and her mother languages are Taiwanese and Chinese,
but not English. The English transcripts can only be as good as her English ability,
and thus probably are not as good as a native English speakers'.
The last difficulty, which is also related to language, was that since the
subjects were teenagers or very young adults, most of them used teenage language or
tones to express their ideas, feelings, and thoughts. They had a certain co-cultural
vocabulary of their own, which the researcher did not know how to translate into
comparable English terms.
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The selection of the subjects might also have limitations. People in big cities
do not usually talk to strangers. Therefore, those subjects willing to be interviewed
by the researcher might have been part of a certain group of people. There are still a
Jot of teenagers who dress up in Hsimenting who might not like to talk to strangers in
general, or did not trust the researcher specifically, and so their viewpoints might be
missing from this research.

In addition, the cultural background of this researcher is different from the
cultural background of most people here in the United States. There are many things
that a Taiwanese takes for granted that might not be understood by Americans. For
instance, some American teenagers have part-time jobs, such as babysitting or lawn
mowing. However, most Taiwanese teenagers do not work part-time jobs, especially
before they attend a university. Studying is the main focus of being a teenager.
Therefore, the fact that in this study there were only two current students who had no
part-time job needed to be brought up.

In qualitative methodology the researchers are the research tools themselves.
In other words, the researchers are involved in the research. According to the earlier
mentioned theories, clothes influenced communication between people. Therefore,
how the researcher dressed or the style of the researcher might have influenced the
interviews. It could be better if the researcher dressed in the same style or the same
co-culture style as the subjects.
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Conclusion

In conclusion, both personal and external factors were all motivations and
reasons that caused the subjects to dress up in Hsimenting, Taipei, Taiwan. To the
subjects, dressing up was something meaningful, and they were proud of it. Certainly,
when they first started, they gained the benefits of dressing up, so they kept doing it.
Some examples of the benefits received were gaining identification, making friends,
being different from others, having their own styles, and also acquiring a rich
knowledge of fashion in which they became fashion leaders among peers. At this
point, the subjects were excelling in dressing skills and had the ability to determine
good and bad dressing through their own perspectives. The subjects dressed up
whenever they appeared in public, particularly in a place like Hsimenting.
Clothes symbols were used to bridge or fence communication or interaction
with others. They were also employed to demonstrate belonging to or excluding
certain groups. According to the results noted earlier, the subjects dressed differently
when they hung out with classmates and friends. Hence, their classmates and friends
did not hang out together. In brief, clothing symbols did affect the communication
and interaction among teenagers.
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Appendix A
Sample of school uniforms
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AppendixB
Interview questions

Basic information of subjects
Name: _ _ _ _ _ _ __
Date:_____ Time: _ _ _ _ __ Place: - - - - - - Gender:_____ Age: _ _ _ _ __
Where do you come f r o m : - - - - - - - What is your style today: _ _ _ _ _ __
Phone number:
e-mail Address:

1: Uniforms
1.
2.
3.
4.
5.
6.

Are you a current student?
If yes, what school do you attend?
Do you have to wear a uniform in school?
If yes, is there any regulation for wearing the uniform?
Do you like to wear the uniform in school? Why?
If you could, would you wear your own clothes to school? Do you like it?
Why?
7. Do you think wearing a uniform causes you to dress up on weekends?
8. Do you go to Hsimenting in your uniform after school on weekdays?
9. How do you feel when dressed in a uniform in Hsimenting?
10. Do you get your uniforms from another place outside of the school? Why?

2: Study and School Performance
1.
2.
3.
4.

Do you have to take the gth class after other requirements?
Do you go to any cram school after classes?
If yes, when and what time is it?
Do you think your school performance is related to your dressing
performance?

3: Dressing performance
1. When did you first become aware of fashion?
2. What were the influencing reasons that you started to notice fashion and dress
up?
3. Why do you dress up?
4. Do you pay attention to other people's dress in Hsimenting? Why?
5. If yes, how do you observe them?
6. Is the way you observe boys and girls the same?
7. Do you evaluate their dress?
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8. Are you aware that people evaluate you?
9. How do you feel if other people evaluate you in a positive way?
10. How do you feel if other people evaluate you in a negative way?
11. 1f you see someone dressed really well, and you really like it, will you say
anything to him or her?
12. Do you communicate with people with dressing styles different from yours?
13. How long do you spend on dressing before going out?
14. Do you spend more time on dress if you are going to Hsimenting? Why?
15. How do you feel if you meet someone who dresses the same way you do?
16. Do you dress differently between weekends and weekdays?
17. Do you dress differently in different places?
4: Peer pressure
1. Do your classmates or friends dress up too?
2. Do you have classmates or friends who go out without dressing up?
3. Would you take out your friends or classmates who do not dress up?
4. Do you share fashion information among classmates or friends?
5. Do your friends and classmates influence each other in dressing?
6. Are there any differences in your dressing performance when you go out with
a same sex or a different sex friend?
7. Do you dare go to Hsimenting without dressing up? Why?
8. What times, if ever, do you go out without dressing up?
9. Do you call your friends who you are going out with, and tell them what you
are going to wear before you go out?
10. What do you think about teenagers' dressing in Hsimenting?

5: Consuming
1. How do you get information about fashions?
2. Do you like going to Hsimenting? Why?
3. How much money do you spend on clothes?
4. Do your parents give you money, or do you earn it yourself?
5. Do the clothes you buy have to be brand names? Why?
6. Do you wear fake brand products?
7. Do you have any preference in buying clothes?
8. Do you buy your clothes by yourself, or do your parents buy them for you?
9. Do you like the clothes your parents buy for you?
10. Where do you like to buy clothes?
11. Do your parents disagree with the way you dress?
12. What do your parents do, and how old are they?
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Appendix C
Sample of street styles at Hsimenting

Style: Skateboard

Style: Light Punk

Style: Hip Hop

Style: Free Style

' '
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Style: Hip Hop

Style: Skateboard

Style: Free Style

Style: Ura-Harajuku
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Style: Ura-Harajuku

Style: Free Style

Style: Ura-Harajuku
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